
FPAS’s Model Rules of Conduct for CFP Professionals  

 
FPAS’s Model Rules of  Conduct establish standards for the level  and type of  

conduct expected of  CFP professionals.  The Rules are not designed to be a  

basis  for legal liabil ity to any third party.  

 

Once adapted and applied by an FPAS member, the Rules of Conduct serve as 

the enforcement mechanism for the Code of Ethics and F inancial Planning  

Practice Standards.  An FPAS Member’s Rules of Conduct are binding on all  

individuals who have the right to use  the CFP marks in a  territory, whether or 

not the individuals are using the marks.  CFP professionals must be 

knowledgeable and aware of al l  territory -specific Rules of Conduct and must 

apply and abide by rules that are re levant to the CFP professionals’  ac tivit ies.  

 

Rules of Conduct for CFP Professionals  
 
1.  A CFP professional  shall  not communicate, directly or indirectly,  to 

clients or any other parties, any false or misleading information directly 

or indirectly related to the CFP professional’s  qualif ications or services.  

 

2.  A CFP professional shal l not mislead cl ients or any other part ies about 

the potential benefits  of the CFP professional’s  service.  

 

3.  A CFP professional shall disclose al l relevant facts where the disclosure 

is  necessary to avoid misleading cl ients or any other part ies.  

 

4.  A CFP professional shal l not engage in conduct involving dishonesty, 

fraud, deceit  or misrepresentation,  or knowingly make a false or 

misleading statement to clients or any other parties.  

 

5.  A CFP professional  shall  clearly identify with the c lient the assets, if any, 

over which the CFP professional  wil l take custody,  exercise investment 

discretion, or exercise supervision.  

 

 

 

 



6.  A CFP professional  shall identify and keep updated records of al l funds 

or other property of the client in the custody, or under the discretionary 

authority, of the CFP professional.  

 

7.  A CFP professional shall not commingle the client’s  property with the 

property of the CFP professional,  the CFP professional’s  employer,  or 

with other cl ients’ pr operty unless the commingling is  permitted by law, 

is  explic it ly authorized and defined in a written agreement between the 

parties, and the CFP professional has suff icient record -keeping to track  

each client’s  assets accurately.  

 

8.  A CFP professional shall at al l t imes place the interest of the client first.  

 

9.  A CFP professional shal l treat the cl ient fairly and provide professional  

services with integrity and objectivity.  

 

10.  A CFP professional shall ensure that his  or her personal biases or 

interests do not adversely affect his  or her services to clients.  

 

11.  A CFP professional shall make and/or implement only recommendations  

that are suitable for the cl ient.  

 

12.  A CFP professional  shall  offer advice to clients only in  those areas in 

which he or she is  competent.  In areas where the CFP professional  is  not  

competent, the CFP professional shall seek the counsel of, and/or refer 

clients to, qualified professionals.  

 

13.  A CFP professional  shall  maintain competence in al l  areas of  his  or her 

professional  practice.  

 

14.  A CFP professional shal l keep informed about developments in financial  

planning and participate in continuing professional development.  

  



 

15.  I f the services include financia l planning  or material elements of the 

financial planning process, a CFP professional shall  d isclose the 

following information in writing to the cl ient:  

 

a. An accurate and understandable description of the compensation 

arrangements being offered. This description must include 

information re lated to costs to the client and general form and 

source of compensation to the CFP professional and/or the CFP 

professional’s  employer; and terms under which the CFP 

professional and/or the CFP professional’s  employer may receive 

any other sources of compensation, and if so, what the sources of 

these payments are and on what they are based;  

 

b.  A general summary  of  l ikely confl icts of  interest between the 

client and the CFP professional, the CFP professional’s  employer 

or any affi liates or third parties, including, but not limited to,  

information about any famil ial,  contractual or agency relation ship 

of the CFP professional or the CFP professional’s  employer that 

has a potential to materially affect the relationship with the 

client;  

 

c.  Any information about the CFP professional or the CFP 

professional’s  employer that could reasonably be expected to 

materially affect the client’s  decision to engage the CFP 

professional;  

 

d.  Any information that the client might reasonably want to know in 

establishing the scope and nature of  the relationship, inc luding, 

but not limited to information about the CFP profess ional’s  areas 

of expertise; and  

 

e. Contact information for the CFP professional and, if  applicable,  

the CFP professional’s  employer.  

 

  



On an ongoing basis,  the CFP professional  shall make timely disclosure to the 

client of any material changes to the above information.  

 

16.  A CFP professional shall  not borrow money from a c lient.  This Rule  does 

not apply when:  

 

a. The client is  a member of the CFP professional’s  immediate family;  

 

b.  The cl ient is  an institution in the business of lending money and 

the borrowing is  unrelated to the professional services performed 

by the CFP professional.  

 

17.  A CFP professional  shall  not  lend money to a c lient.  This Rule does not 

apply when:  

 

a. The client is  a member of the CFP professional’s  immediate family;  

 

b.  The CFP professional is  an e mployee of an institution in the 

business of lending money and the money lent is  that of the 

institution,  not the CFP professional.  

 

18.  A CFP professional shal l treat the c lient’s  information as confident ial  

except as required in response to proper legal proc ess or regulatory 

requirements; as necessitated by obligations to a CFP professional’s  

employer or partners; to defend against charges of wrongdoing; in  

connection with a c ivil dispute; or as needed to perform professional  

services on behalf of the c lient.  

 

19.  A CFP professional shall take prudent steps to protect the security of 

the client’s  information and property, including the security of stored 

information,  whether physically  or electronical ly, that is  within the CFP 

professional’s  control.  

 

20.  A CFP professional shall exercise reasonable and prudent professional  

judgment in providing professional services.  

 

21.  A CFP professional shall be in compliance with all applicable legal and 

regulatory requirements governing professional services provided to the 

client.  

 



22.  A CFP professional  who is  an employee/agent shall perform professional  

services with dedication to the lawful objectives of the 

employer/principal and in accordance with the FP AS Member’s Code of 

Ethics.  

 

23.  A CFP professional shall  abide by the terms of all  agreements with the 

FPAS Member, inc luding, but not limited to, using the CFP marks 

properly and cooperating fully with the FP AS Member’s trademark and 

professional  review processes and requirements.  

 

24.  A CFP professional  shall  meet all  of  the FP AS Member’s  requirements, 

including continuing professional development requirements, to retain 

the right to use the CFP marks.  

 

25.  A CFP professional  shall  notify the FP AS Member in writing of any  

conviction of a crime (as defined by the Member), or any professional 

suspension or revocation within the time specified by the FP AS Member 

after the date on which the CFP professional is  notif ied of the 

conviction, suspension or revocation.  

 

26.  A CFP professional shall  notify the FP AS Member of changes to contact 

information, inc luding e-mail address, telephone number(s) and physical  

address, within the time specified by the FP AS Member of the change.  

 

27.  A CFP professional shall not engage in any conduct which reflects 

adversely on his or her integrity or f itness as a CFP professio nal, upon 

the CFP marks, or upon the f inancia l planning profession.  

 

28.  A CFP professional shal l provide professional services in a  t imely and 

thorough manner.  

 

29.  Consistent with the scope of the engagement, a CFP professional shall 

undertake a reasonable  inves tigation of the products and services to be 

recommended to c lients.  A CFP professional may re ly upon an 

investigation undertaken by a third party provided it  is  reasonable to 

place rel iance on the quality of  such investigation.  

 

 

30.  A CFP professional shall  provide reasonable and prudent professional  

supervision of , or direction to, any subordinate or third party to whom 

the CFP professional assigns responsibi lity for any client services.  



 

31.  A CFP professional  shall  return the cl ient’s  property upon request as 

soon as practicable or consistent with a t ime frame specified in an 

agreement with the client.  

 

32.  The CFP professional  and the cl ient shall mutually  agree upon the 

services to be provided by the CFP professional.  

 

33.  I f the services include financia l planning  o r material elements of the 

financial  planning  process, prior to entering into an agreement, the CFP 

professional  shall  provide written information and/or discuss with the 

client the following:  

 

a. The obl igations and responsibi lit ies of each party under the 

agreement with respect to defining the cl ient’s  objectives, needs and 

priorit ies; gathering and providing appropriate data;  examining the 

result of the cl ient’s  current course(s) of  action withou t changes; the 

formulat ion of any recommended actions; implementation 

responsibi lit ies for the f inancia l planning recommendations; and 

responsibi lit ies for reviewing for the financial  planning  

recommendations;  

 

b.  Compensation that any party to the agreement or any affiliate to a 

party to the agreement will or could receive under the terms of  the 

agreement; and factors or terms that determine costs to the client, 

how decisions benefit  the CFP professional and the relative benefit  

to the CFP professional;  

 

c.  Terms under which the CFP professional wil l use proprietary 

products;  

 

d.  Terms under which the CFP professional will use other 

entities/professionals to meet any of  the agreement’s obligations;  

 

e. The process for terminating the relationship; and  

 

f.  Procedures for resolution of c lient c laims and complaints against the 

CFP professional.  

 

 

 



 

 

34.  I f the services include financia l planning  or material elements of the 

financial planning process, the CFP professional or the CFP 

professional’s  employer shall enter into a  written agreement governing 

the financial planning services (“Agreement”).  The Agreement shall 

specify: 

 

a. The parties to the Agreement;  

 

b.  The date of the Agreement and its  duration;  

 

c.  How and on what terms each party is  able to terminate the 

Agreement; and 

 

d.  The services to be provided as part of the Agreement.  

 

35.  A CFP professional shall take all reasonable steps to ensure the client 

understands the financia l planning recommendation(s) to allow the 

client to make informed decisions.  

 

36.  A CFP professional shal l know and reasonably apply the Financia l 

Planning Practice Standards that are relevant to the scope of the 

engagement with the client.  

 

37.  A CFP professional shall know and apply the Financial Planner Code of  

Ethics and Professional Responsibi lity in his  or her professional  

activit ies. 

 
 


